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College of Micronesia-FSM

DIVISION OF BUSINESS ADMINISTRATION

National Campus, 

P.O. Box 159 Kolonia, Pohnpei FM 96941

SYLLABUS IN MICROECONOMICS

Course No. 
: EC220


Course Title
: MICROECONOMICS
Time Frame
: 30 days


Credit Units
: 3

Semester
: Spring 2015
       
              Schedule
: 2:00-3:25 TTH
Instructor
: Timothy James M. Mamangon  e-mail address: timothy@comfsm.fm

Office Tel#
: 320-2480 ext.110

 

Office Address: Business Administration Division, Faculty Bldg. -  F103
Office Hours
: 1-2 TTH 10-11 MWF or by appointment
EC-220 Principles of Microeconomics

Course Description:

This course provides an introduction to the central concepts of microeconomic analysis and decision-making, such as scarcity, allocation of resources, demand and supply, elasticity and marginal utility. The concepts are then used to explain and analyze market structures, including perfect competition and monopoly. Other topics may include analysis of labor markets, property rights and international economic.

A. INSTITUTIONAL STUDENT LEARNING OUTCOMES (Check all that apply)

1. Effective oral communication: capacity to deliver prepared, purposeful presentations designed to increase knowledge, to foster understanding, or to promote change in the listeners’ attitudes, values, beliefs, or behaviors.

2. Effective written communication: development and expression of ideas in writing through work in many genres and styles, utilizing different writing technologies, and mixing texts, data, and images through iterative experiences across the curriculum.

3. Critical thinking: a habit of mind characterized by the comprehensive exploration of issues, ideas, artifacts, and events before accepting or formulating an opinion or conclusion.

4. Problem solving: capacities to design, evaluate, and implement a strategy to answer an open-ended question or achieve a desired goal.

5. Intercultural knowledge and competence: a set of cognitive, affective, and behavioral skills and characteristics that support effective and appropriate interaction in a variety of cultural contexts.

6. Information literacy: the ability to know when there is a need for information, to be able to identify, locate, evaluate, and effectively and responsibly use and share that information for the problem at hand.

7. Foundations and skills for life-long learning: purposeful learning activity, undertaken on an ongoing basis with the aim of improving knowledge, skills, and competence.

8. Quantitative Reasoning: ability to reason and solve quantitative problems from a wide array of authentic contexts and everyday life situations; comprehends and can create sophisticated arguments supported by quantitative evidence and can clearly communicate those arguments in a variety of formats.

B. PROGRAM LEARNING OUTCOMES (PLOs):

The student will be able to:

1. Demonstrate basic knowledge of each of the functional areas of business- accounting, management, marketing, economics and finance by emphasizing their importance in an organization and describing their interrelationship in the organization’s attempt to achieve its objective.

2. Demonstrate basic knowledge and skill in the use of cost and managerial concepts and techniques as management tools for planning, controlling, evaluating performance and making decisions

3. Demonstrate basic knowledge and skill in business mathematics and elementary statistics by accurately performing common business computations, statistical data presentation and analysis

4. Demonstrate basic knowledge and skill in intercultural writing and speaking appropriate for business

5. Demonstrate a basic understanding of the legal environment and ethical challenges confronting business in general and in the FSM, from both local and global perspectives

C. STUDENT LEARNING OUTCOMES (CSLOs): (GENERAL)

The student will be able to:

1. Demonstrate an understanding, usage and application of basic economic principles.

2. Describe and apply the methods for analyzing consumer behavior through demand and supply, elasticity and marginal utility.

3. Understand the role of alternative property rights in resource allocation

4. Identify and appraise various models of how markets are organized, and the price and output decisions for maximizing profit.

5. Know how markets that fail to use resources efficiently create unintended effects

D. STUDENT LEARNING OUTCOMES (CSLOs): (SPECIFIC)

The student will be able to:

	General SLO 1: Demonstrate an understanding, usage and application of basic economic principles.

	Student Learning Outcomes
	ISLO
	PLO
	Assessment Strategy

	1.1 Identify the earth’s natural resources and distinguish between renewable and non-renewable resources
	7
	1,4
	Students will be given examples of different resources and will be asked to identify the renewable from the non renewable

Assessment Type: Individual Activity
Evaluation Type: Formative

	1.2 Explain the concepts of insatiable wants, scarcity and choice
	7
	1,4
	Students will be given an activity that will require them to analyze the problem of economics

Assessment Type: Individual Activity
Evaluation Type: Summative

	1.3 Differentiate between Microeconomics and Macroeconomics
	7
	1,4
	Students will be asked to identify among different studies which are covered in micro and which are covered in macro.

Assessment Type: Individual Activity
Evaluation Type: Formative

	1.4 Identify the factors of production and production possibilities
	7
	1,4
	Students will be asked to group the factors of production given to land, labor, capital, or entrepreneurship.

Assessment Type: Group Activity
Evaluation Type: Formative

	1.5 Explain the concepts of opportunity costs and the law of increasing costs
	7
	1,4
	Students will be asked to give examples of opportunity costs incurred on the different scenarios given.

Assessment Type: Group Quiz
Evaluation Type: Formative

	1.6 Explain the concepts of absolute and comparative advantages
	7
	1,4
	Students will be asked to identify the absolute and comparative advantages on different scenarios given.

Assessment Type: Individual Activity
Evaluation Type: Formative


	General SLO 2. Describe and apply the methods for analyzing consumer behavior through demand and supply, elasticity and marginal utility.

	Student Learning Outcomes
	ISLO
	PLO
	Assessment Strategy

	2.1 Demonstrate the measurement of individual demand, supply and market demand
	7
	1,4
	Students will be asked to solve problems that will ask them to measure demand, supply 

Assessment Type: Quiz
Evaluation Type: Summative

	2.2 Explain market day, short-run and long-run supply
	7
	1,4
	Students will be asked to differentiate supply on the market day, short-run, and long run.

Assessment Type: Individual Activity
Evaluation Type: Formative

	2.3 Demonstrate the law of demand and how equilibrium price and quantity are determined
	7
	1,4
	Students will be asked to solve for equilibrium price and quantity.

Assessment Type: Quiz
Evaluation Type: Summative

	2.4 Demonstrate the measurement of demand and supply sensitivity or elasticity relative to changes in price, income, and price of substitute goods
	7
	1,4
	Students will be asked to solve for price elasticity of demand and price elasticity of supply.

Assessment Type: Quiz
Evaluation Type: Authentic

	2.5 Demonstrate the measurement of utility or satisfaction and its relationship to the law of demand
	7
	1,4
	Students will be asked to solve for individual utility.


	General SLO 3. Understand the role of alternative property rights in resource allocation

	Student Learning Outcomes
	ISLO
	PLO
	Assessment Strategy

	3.1 Distinguish between the three forms of business; sole proprietorship, partnership and corporation
	7
	1,4
	Students will be given a group activity that will ask them to identify among the different businesses, which are sole proprietors, partnerships, and corporations.

Assessment Type: Individual Activity
Evaluation Type: Formative

	3.2 Demonstrate the calculation of various production costs; fixed, variable and marginal costs
	7
	1,4
	Students will be given an activity that will ask them to solve for variable costs and fixed cost. The group activity will require students to make use of materials and build a tower, and the towers height will represent their income. Any material used will represent their costs. 

Assessment Type: Group Activity
Evaluation Type: Authentic

	3.3 Explain the law of diminishing returns
	7
	1,4
	Students will be asked to solve for marginal cost, marginal revenues. They will also be required to graph and identify when the firm is experiencing diminishing returns.

Assessment Type: Individual Activity
Evaluation Type: Summative

	3.4 Differentiate and Explain the concepts of economies of scale and diseconomies
	7
	1,4
	Students will be asked to graph curves that represent when a firm experiences economies and diseconomies of scale.

Assessment Type: Individual Activity
Evaluation Type: Summative


	General SLO 4. Identify and appraise various models of how markets are organized, and the price and output decisions for maximizing profit.

	Student Learning Outcomes
	ISLO
	PLO
	Assessment Strategy

	4.1 Explain the relationship between firms, industries and markets
	7
	1,4
	Students will be asked to enumerate the effects of firms to markets, markets to industries.

Assessment Type: Individual Activity
Evaluation Type: Formative

	4.2 Distinguish between the features of the four market structures; monopoly, oligopoly, monopolistic and perfect competition
	7
	1,4
	Students will be asked to complete a table comparing the different features of the four market features.

Assessment Type: Individual Activity
Evaluation Type: Formative

	4.3 Demonstrate how firms in the four market structures determine their price, output and profit maximization
	7
	1,4
	Students will be asked to identify the graph that illustrates the TR and TC graph of an oligopoly, monopoly, monopolistic competition, perfect competition.

Assessment Type: Individual Activity
Evaluation Type: Summative


	General SLO 5. Know how markets that fail to use resources efficiently create unintended effects.

	Student Learning Outcomes
	ISLO
	PLO
	Assessment Strategy

	5.1 Differentiate between positive and negative externalities
	7
	1,4
	Students will be asked to identify among the different externalities given, which are positive and which are negative.

Assessment Type: Individual Activity
Evaluation Type: Formative

	5.2 Explain what is market failure, government failure and how they can be corrected
	7
	1,4
	Students will be asked to research examples of market failure, government failure, and what the government on the island is doing.

Assessment Type: Research
Evaluation Type: Summative


E. COURSE CONTENT

1. Foundations of economic thinking, opportunity cost, prod. possibilities & property rights

2. Supply and demand, price ceilings and floors

3. Elasticity, marginal utility and consumer choice

4. . Production costs and the profit maximizing decision

5. Decision-making under different market structures

6. Externalities, market failure and public choice

7. International trade

8. Discretionary topics:factor markets, income distribution, taxes, government spending, etc

F. REQURIED TEXT(S) AND COURSE MATERIALS Gotteil, Fred M E. Principles of Microeconomics. USA.: Thomson Publishing (5th Ed.), . (or most recent edition).
COURSE MATERIAL:

CALCULATOR

G. GRADING CRITERIA
Homework  

       10%
Individual Class Activity      10%

Group Class Activity            10%

Quiz


       20%

Midterm Exam    
       25%

Final Exam
                __25%

Total


    100 %



Grades will be assigned based on the following percentage of total points received homework/assignments, recitation/ oral presentation, quizzes, mid-term exam, final exam, and attendance:

           

A…………………………..90% to 100%

           

B…………………………..80% to 89%

          

C…………………………..70% to 79%

           

D…………………………..60% to 69%

          

F…………………………..59% and below

H. ATTENDANCE POLICY

Students are required to attend the class during scheduled class time.  A maximum of 6 absences in an MWF class and 4 absences in a TTH class can be allowed during the semester.   The total missed classes include unexcused and excused, such as sickness, funerals, and any other circumstances. A student exceeding the maximum limit of absences will be withdrawn from the class by the instructor without prior notice to the student.  

Latecomers will be marked tardy and three(3) tardiness during MWF and  two(2) tardiness during TTH classes will be counted as one absenceFor an MWF class, a student will be rendered tardy after 10 minutes, and for a TTh class, a student will be marked tardy after 15 minutes.
I. ACADEMIC HONESTY POLICY

The COM-FSM Academic Policy applies to this course (Pls. refer to your handbook)

Prepared by:  Timothy James M. Mamangon

