SG2                                                                                               BU101 Introduction to Business


Review the following:


Terms






Textbook Ref. Page
    A. corporate philanthropy





56

    B. Occupational Safety and Health Administration


60

    C. consumerism






57

    D. integrity







45




    E. social audits






51


    F. social responsibility





51

    G. business ethics






40

    H. sexual harassment






62

    I. code of conduct






48

    J. conflict of interest






45

   K. product liability






57

   L. family leave






61

   M. boycott







51

   N. whistleblowing






46

   O. green marketing






54


1.
When does a conflict of interest pose an ethical challenge? How should a conflict of interest be handled?
REF:
p. 45


2.
How could loyalty versus truth create an ethical dilemma for a businessperson?
REF:
p. 46-47


3.
What is a code of conduct and what is it designed to do?
REF:
p. 48


4.
Why is ethical leadership so important?
REF:
p. 49-50


5.
The development of a corporate culture to support business ethics happens on four levels. Explain each of the four levels.
REF:
p. 47-52


6.
What is a social audit? Who conducts one?
REF:
p. 51


7.
List the four classifications of social responsibilities of a business.
REF:
p. 52


8.
What are the objectives of the consumerism movement?
REF:
p. 57-59
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