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	Hospitality Marketing
	
	HTM  230

	Course Title 
	
	Department and Number


Course Description: 

This is a semester length course designed to introduce students to all facets of hospitality and tourism marketing. This course introduces tourism and hospitality services marketing and application of tourism marketing skills to promote FSM and other hospitality businesses. Students will have the opportunity to learn about various tourism marketing models from around the world. Students will conduct marketing specific research. This research will be applied in the drafting of a comprehensive tourism or hospitality specific marketing plan. Students will have the opportunity to understand the functions and responsibilities of a hotel sales department and the interface this department has throughout the hospitality delivery system.

	 Course Prepared by: 
	Howard Rice
	
	State
	Pohnpei


	
	
	Hours per Week
	
	No. of Week
	
	Total Hours 
	
	Semester Credits

	Lecture
	
	3
	x
	16
	x
	48
	=
	3

	Laboratory 
	
	
	x
	
	x
	
	=
	

	Workshop 
	
	
	x
	
	x
	
	=
	

	
	
	
	
	 
	Total  Semester 
	Credits
	
	


	Purpose of Course: 
	Degree Requirement
	X 

	
	Degree Elective 
	

	
	Certificate 
	

	
	Other 
	


	Prerequisite Course(s): 
	HTM 120
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