College of Micronesia – FSM

P.O. Box 159

Kolonia, Pohnpei FM 96941

Course Outline Cover Page

	Survey  of Business
	
	 BU 099

	Course Title 
	
	Department and Number


Course Description: 

The course is designed to provide a survey of the business world, its opportunities and its environment. Topics include the basic principles and practices of contemporary business focusing on international business issues and relate to doing business in Micronesia. Upon completion, students will be able to demonstrate an understanding of business concepts as a foundation for studying other business subjects. 

	 Course Prepared by: 
	Randy Nunez
	
	State
	Chuuk  State Campus


	
	
	Hours per Week
	
	No. of Week
	
	Total Hours 
	
	Semester Credits

	Lecture
	
	3
	x
	16
	x
	48
	=
	3

	Laboratory 
	
	
	x
	
	x
	
	=
	

	Workshop 
	
	
	x
	
	x
	
	=
	

	
	
	
	
	 
	Total  Semester 
	Credits
	
	3


	Purpose of Course: 
	Degree Requirement
	 

	
	Degree Elective 
	

	
	Certificate 
	(

	
	Other 
	


	Prerequisite Course(s): 
	None

	
	

	
	

	
	
	

	Signature, Chairperson, Curriculum Committee 
	
	Date Approved by Committee

	
	
	

	Signature, President, COM-FSM
	
	Date Approved by President 


General Objectives:

This course is designed to provide the students the knowledge to survey the nature of business, its opportunities and its environment. Students will have an understanding of business concepts that include the economics of business, business structures, management, marketing, human resources, business ethics, accounting and finance.

Learning Outcomes:    

Upon successful completion of this course, the student will be able to:

1. Explain the basic principles of business operations.

2. Discuss how computers are used in business.

3. Describe various business ownership forms.
4. Identify the key issues in labor-management relations.
5. Explain management functions.
6. Describe the importance of marketing activities.
7. Describe the accounting and finance aspects of business.
8. Describe the importance of economics of business.
9. Identify and apply business laws as they affect business.
10. Discuss international trade and markets.
11. Discuss business in Micronesia.
Outline of Contents:


This course contains:

A. Foundations of American business

            1.   Success in a free market system.
2. Economic forces affecting business.

3. The role of government.
B. International Business

1.   The dynamics of international business.
2. Government actions relating to international business.
3. The global corporation.

C. Ethical and social responsibilities of business

1.   Foundation of social responsibility.
2. Business and the environment.
3. Business and consumers.
4. Business and workers.
5. Business and investors.
6. Business approaches to ethical behavior.

D. Forms of business Enterprise

1.   How to categorize companies by industry sector.
2. How to categorize companies by form of ownership.
E. The fundamentals of management

1.   The scope of management.
2. The management process.
3. Crisis  management.
F. Organizing for business

1.   Defining organization structure.
2. Designing the formal organization.
3. Understanding the informal organization.
G. Human  Relations

1.   Human relations within an organization.
2. Motivation theory.
3. The challenge of motivating workers.
4. Motivational techniques.
H. Human resource management

1.   The process of human resource management.
2. The rule of compensation.
3. Changes in employment status.
I. Marketing and consumer behavior

1.   Marketing fundamentals.
2. Strategic marketing planning.
3. Buying behavior.
4. Market research.
J. Product and Pricing decisions.

1.   Products: the basis of commerce.
2. Product development and the product life cycle.
3. Product mix and line decisions.
4. Pricing.
K. Promotion

1.   The promotional mix.
2. Personal selling.
3. Advertising.
4. Public relations.
5. Sales promotion.
L. Computers and information technology

1.   Computers in today’s business environment.
2. Information – processing technology.
3. Privacy and security in the information age.
M. Labor-Management Relations

1.   The collective bargaining process.
2. Labor-management relations in a changing environment.
Learning Outcomes:


On completion of this course, the student will be able to:

Learning Outcome 1

Explain the basic principles of business operations.

Assessment Criteria
a.   Explain what a business is and how it operates within the private enterprise system.

b.   Define the roles of competition and of the entrepreneur in a private enterprise system.

Assessment  Method


Multiple choice question, short answer question, class presentation

Learning Outcome 2
Discuss how computers are used in business.
Assessment Criteria
a.    List the major contributions and limitations of computers.
b.  Explain the purpose of an information system       and how it functions in a firm.


c.    Explain the role that computers play in business today.

d.  Distinguish between computer hardware and software.

e. Identify the components of a computer system and the functions of each.

Assessment Method
 Multiple choice question, short answer question
Learning Outcome 3


Describe various business ownership forms.
Assessment Criteria
a.    Identify and explain the three basic forms of business ownership.
b. Outline the advantages and disadvantages of sole proprietorship.
c.   Compare the advantages and disadvantages of partnership.
d.   Distinguish the advantages and disadvantages of corporations.
e.   Discuss how a corporation is organized and operated.
Assessment Method
Multiple choice question, discussion, short answer questions

Learning Outcome 4
                      Identify the key issues in labor-management relations.
Assessment Criteria
a.   Discuss the summary of labor union history, and list their primary goals.


b.   Explain how collective bargaining agreements are established and the roles played by arbitrators and mediators.

Assessment Method


Class presentation, discussion, short answer question


Learning Outcome  5

Explain management functions.
Assessment Criteria


a.   List the functions of management.

b.   Explain the concept of leadership, and identify the three basic leadership styles.






c.   Identify the skills required for managerial success.

d. Outline the functions of organizational objectives.

e. Discuss the importance of time management.

Assessment Method
discussions, short answer question, multiple choice question
Learning Outcome 6

Describe the importance of marketing activities.
Assessment Criteria
                   a.   List the major functions of marketing.






b.   Explain the marketing concept.






c.   Outline how a marketing strategy is developed.

d. Describe the marketing research function.

e. Explain the concept of a market.

f. Describe the environmental forces that influence marketing decision making.
Assessment Method


multiple choice question, discussion question, class presentation

Learning Outcome 7  

Describe the accounting and finance aspects of business.
Assessment Criteria           
a. Explain the functions of accounting and its importance to the firm’s management and to outside parties such as investors, creditors, and government agencies.






b.   Outline the steps in the accounting process.






c.   Explain the role of budgets in business.

d. Explain how a firm uses funds.

e. Identify the likely  sources of short-term funds.
f. List the alternative sources of long-term funds.

g. Compare the two major categories of sources of funds.

Assessment Method

     Discussion questions, multiple choice question, class presentation

Learning Outcome 8

Describe the importance of economics of business.
Assessment Criteria
a. Differentiate between microeconomics and macroeconomics.
b. Show how supply and demand determine the equilibrium price.

c. Discuss inflation and unemployment, and describe how  monetary and fiscal policy are used to combat them.

d. Explain what is meant by a service economy.

Assessment  Method

Multiple choice question, discussion question, class presentation

Learning  Outcome  9
Identify and apply business laws as they affect business.
Assessment  Criteria
a. Discuss the nature and importance of business law.
b.  Identify the major components of business law.
c.
Discuss business laws applicable to Micronesia.
Assessment Method

Multiple choice question, discussion question, class presentation

Learning Outcome 10

Discuss international trade and markets.
Assessment Criteria
a.
Explain the importance of international business.
b.
Discuss the role of the global and multinational firms.
c. 
Explain counter trade.
d. Name the different levels of involvement in international business.
e. Identify the main obstacles confronting global business.
Assessment Method
Multiple choice question, discussion question, class presentation

Learning Outcome 11

Discuss business in Micronesia.
Assessment Criteria
a.
Discuss the steps in establishing business in Micronesia in different forms of business organizations.

b. Explain the government taxes imposed on various types of commodities and services offered for sale.

c. Identify the different government agencies for licensing, taxes payment, permits, and labor requirements.

d. Identify potential business in Micronesia.
Assessment  Method
Research  work , discussion question, class presentation

Required Course Materials:

Instructor:

a. Computer Aided Instruction classroom with whiteboard or chalkboard

b.
Textbook, workbook

c.
Overhead projector, transparencies

Student:

a.
Text books, handouts provided by instructor


b.
Folder

c.
College ruled note sheet, pen or pencil

Required  Text:
(1)  Understanding Today, 6th ed.
By Nickels, McHugh, 2002
(2) Contemporary  Business  latest edition

 
 By Boone and Kurtz 

Methods of Instruction:

1.  Lecture, panel discussion

2. Students’ class presentation

3. Guest speaker

Evaluation:

Grades will be assigned based on the following percentage to total points received from exams, projects, quizzes, practice sets, and the mid-term and final exams:


A…………………………………………90% - 100%


B…………………………………………80% -   89%

          C…………………………………………70% -   79%


D………………………………………..60% -   69%


F…………………………………………59% and below

There is no credit by examination for this course.

Attendance Policy:

The COM – FSM Attendance Policy will be observed.

Academic Honesty  Policy:

The COM – FSM Academic Honesty Policy will be observed.

