College of Micronesia-FSM

Division of Business Administration

SYLLABUS IN INTRODUCTION TO BUSINESS

Course No. 
: BU101


Course Title
: Introduction to Business  

Time Frame
: 7 weeks


Credit Units
: 3

Semester
: Summer  2008


Schedule
: 11 AM – 12:30 PM M-F
Instructor
: George S. Mangonon

e-mail address
: gmangonon@comfsm.fm

Office Tel#
: 320-2480 ext.110

Website: http://www.comfsm.fm/~gmangonon
Office Address: Business Administration Division, Faculty Bldg. -  F103 

Office Hours
: 1:00pm - 2:00 pm, Monday – Friday, or by appointment
Student Learning Outcome:

a. General Course Objectives:  

This course is aimed at building students’ understanding of contemporary business.  Students will be introduced to general business environment, issues of business ethics, and social responsibility, entrepreneurship and the free market/private enterprise system; and the role of management, organization, marketing, accounting, finance, information technology, and human resource management in achieving business success.  The business environment covered in the course will include the FSM, the United States, and the regional and global environment
b. Specific Objectives: 

     The student will be able to: 

1.  Explain what a business is, how it evolved and how it operates in a global environment. 

2.  Discuss the concepts of ethics and social responsibility in business.

3.  Differentiate between microeconomics and macroeconomics. Explain the factors that drive demand and supply.  Compare the three major types of economic systems.  Discuss inflation and unemployment and how monetary and fiscal policy are used to combat them. 

4.  Discuss how global markets affect a business.  Explain the systems, practices, opportunities and challenges in international trading.

5.  Explain the differences between small and large businesses and their advantages and disadvantages.  Identify and explain the three basic forms of business ownership

6.  Explain entrepreneurship and identify the conditions that encourage opportunities for entrepreneurs.

7.  Discuss the opportunities and challenges associated with the electronic commerce.

8.  Identify the levels of management and skills required for managerial success.  Describe planning and its role in the success of an organization.  Explain leadership and identify different leadership styles.  Discuss the corporate culture.  Identify the four main types of organization structures.

9.  Explain the human resource management.  Describe the concept of human resource planning and outline the major steps involved in the process. Explain how each step in the recruitment and selection process contributes to finding the right person for the job.  Discuss the labor-management relations and the factors that affect this. 

10.   Describe how performance in organizations is enhanced through empowerment and team development.  Identify the factors that can cause conflicts in team and how conflicts are resolved.  Explain the importance of effective communication skills in business and identify the different types of communication.

11.  Explain the importance of production and operations management.  List down the steps in the production control process, and explain the benefits of quality control.

12.  List the major functions of marketing.  Discuss how marketing’s role in the exchange process creates utility.  

Textbook(s): Contemporary Business, Louis Boone and David Kurtz, 11th Edition, Dreden Press, 2004

Course Outline: 

Week 1

  Business 2005 and Beyond

  Business Ethics and Social Responsibility

Week 2

  Economic Challenges Facing Global and Domestic Business

  Competing in Global Markets

Week 3


  Options for Organizing Small and Large Businesses

  Starting Your Own Business: The Entrepreneurship Alternative  

Week 4

  Electronic Commerce: The Internet and Online Business

 
  Management, Leadership, and the Internal Organization

  Midterm Exam

Week 5

  Human Resource Management, Motivation, and Labor-Management Relations

 
  Improving Performance through Empowerment, Teamwork, and Communication

Week 6

  Production and Operations Management

  Customer-Driven Marketing

  Review for Final Exam

Week 7

Final Exam

Methods of Instruction


Lectures, Group Activities, Comprehensive Case Video Showings

Grading Criteria:


Homework/Assignments  

10%


Recitation/Oral Presentation 
10%


Group Activity Performance
10%


Quizzes



20%


Midterm Exam  


25%


Final Exam     


25%






_____________ 

Total Points


          100%

Grades will be assigned based on the following percentage of total points received homework/assignments, recitation/ oral presentation, quizzes, mid-term and final exams:

           A…………………………..90% to 100%

           B…………………………..80% to 89%

           C…………………………..70% to 79%

           D…………………………..60% to 69%

           F……………………………59% and below

Attendance Policy:

The COM-FSM Attendance Policy will be observed.  Seven absences will result in an automatic withdrawal from classes.  Any homework assigned must be turned in on time, regardless of attendance.  No quizzes or exams can be made up without a valid medical excuse.

Prepared by:

GEORGE S. MANGONON

