QUIZ13                                                                                  BU101 Introduction to Business

NAME:_________________________________ 

COMPLETION
Directions: Complete the following using the terms listed.

    A. convenience products

    B. product

    C. brand insistence

    D. product life cycle

    E. brand equity

    F. trademark





    G. brand name

    H. product line

    I. shopping product

    J. product mix

   K. brand recognition

1.
Ford, American Express, and McDonald's are examples of a recognizable _____.

2.
Normally, bread, milk, and beer are examples of _____.

3.
Televisions and dishwashers are examples of _______________.

4.
_____ refers to the time required for a product to enter and leave the market.

5.
__________ is a company's assortment of product lines and individual offerings.

6.
A(n) ______________ is a bundle of physical, service, and symbolic attributes designed to enhance a buyer's want satisfaction.

7.
The added value that a widely respected, highly successful name gives to a product is called _________.

8.
A(n) ______________ is a legally protected brand name.

9.
A(n) _____________________ is a group of related products.

10.
Diane will not buy any soft drink other than Diet Coke.  She has __________.

11.
_______________ is the first level of brand loyalty.
MULTIPLE CHOICE

12.
 
A bundle of physical, service, and symbolic attributes designed to satisfy customer wants is called _____.

	a.
	the marketing mix

	b.
	packaging

	c.
	a product

	d.
	a brand name


13.
 
A marketer focuses on a product's _____.

	a.
	physical characteristics

	b.
	service attributes

	c.
	symbolic attributes

	d.
	benefits


14.

Products that consumers purchase frequently, immediately, and with little effort are _____.

	a.
	convenience goods

	b.
	shopping goods

	c.
	specialty goods

	d.
	capital goods


15.
 
If Toyota were to acquire a motorcycle manufacturer, it would add to Toyota's _____.

	a.
	product line

	b.
	product cluster

	c.
	distribution strategy

	d.
	product mix


16. 

In which stage do profits generally first appear?

	a.
	Decline stage

	b.
	Introductory stage

	c.
	Growth stage

	d.
	Maturity stage


17.
 
The new-product development stage that deals with the elimination of ideas that do not mesh with overall company objectives or cannot be developed given the company's resources is _____.

	a.
	testing

	b.
	screening

	c.
	commercialization

	d.
	product development



18.
A brand that has been given legal protection is known as a _____.

	a.
	patent

	b.
	copyright

	c.
	trademark

	d.
	royalty



19.
In which stage of the product life cycle do sales reach a saturation level, making further sales expansion difficult?

	a.
	The maturity stage

	b.
	The growth stage

	c.
	The introductory stage

	d.
	The decline stage




20.

The main role of packaging in today's marketing economy is _____.

	a.
	control cost

	b.
	to identify products and communicate usage

	c.
	to protect the product from damage

	d.
	to comply with government regulations



21.
The original purpose of packaging was _____.

	a.
	to control costs

	b.
	to identify products and communicate usage

	c.
	to comply with government regulations

	d.
	to protect the product from damage


/2006mmm
COM-FSM National Campus                                                          Business and Accounting Division


